Keller's Brand Equity Model
Building a Powerful Brand
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Summary:
Keller's Brand Equity model is also known as the Customer-Based Brand Equity (CBBE) Model. Kevin Lane Keller developed the model and published it in his widely used textbook, "Strategic Brand Management."
Within a pyramid, the model highlights four key levels that you can work through to create a successful brand. These four levels are:

1. Brand identity.

2. Brand meaning.

3. Brand responses.

4. Brand relationships.

Within these four levels are six building blocks that further help with brand development. These six building blocks are salience, performance, imagery, judgments, feelings, and resonance. 
As you read this article, think of  “brand” as your users’ or customers’ perceptions of your organizations value, performance, credibility, responsiveness, etc.  For example, as a PEO how are my PMs and their customers perceiving our “brand?”  As a PM, how are my PEO and my user customers perceiving my project’s “brand?”
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